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Africa’s premier jewellery & watch showcase

Brink’s Southern Africa (Pty) Ltd   Tel: +27 (0) 11 334 1793   Fax: +27 (0) 11 334 1794
Suite 422, SA Jewellery Centre, 225 Main Street, Johannesburg.

Who do you trust to  
deliver your valuables?
At Brink’s Global Services, our integrated 
network of affiliates offers secure transport 
and associated security services to over 
130 countries. Our global footprint is 
unmatched by any other company in the 
secure transportation industry.

For banks, financial institutions, 
governments, mines and the diamond  

and jewellery industries, the Brink’s 
name is synonymous with trust, 
integrity, security and world-class 
service. We hire and train the best  
people, we have invested in specially- 
developed software and telecom-
munication links, so that we can provide 
you with the highest levels of security 
service and accountability.
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Jewellex  
Africa 2010 
is proudly  

sponsored by:

GTI JEWELLERY (I) PVT LTD.

Titan watches reach sa shores
target consumer market,” says Bhat. 

Titan will launch this year with 
substantial investments in marketing. 
“The media spend for the brand in 
year one will be higher than any other 
player in the mass and mid-premium 
category,” continues Bhat. Ogilvy 
has been commissioned to create an 
advertising campaign.

The watch brand will be distributed 
locally exclusively by Luxco Importers. 
Titan will be present across leading 
departmental stores and jewellery and 
watch stores across the country.

A Trade Incentive Programme is 
being offered by Luxco and Titan at 
the show. This includes a launch offer 
as well as a trip to India, which top 
retailers can qualify for. To view the 
entire Titan range and to interact with 
the executive team from India, visit 
the Luxco stand (No. C25 and C27).

Titan Industries Limited, manufactur-
ers of the international watch brand 
Titan, is unveiling its new range at 
Jewellex Africa today. 

Titan Industries is a subsidiary 
of the global Tata Group, a US$70 bil-
lion global organisation known for its 
forays in steel, hospitality, retail, auto-
mobiles, FMCG and energy. In SA, the 
Tata Group is present across a wide 
range of businesses, including auto-
mobiles, hospitality, telecom-
munications, IT and steel. 

“With our focus on emerg-
ing global markets and the 
vision to be a leading interna-
tional player, SA has become a 
very high priority for us. We would 
like to be among the top fi ve brands in 
the market and believe that 10% of our 
international revenues will come from 
SA in fi ve years’ time,” says Bhaskar 
Bhat, MD for Titan Industries. “We be-
lieve that with our strengths in design, 
manufacturing, marketing and retail, 
combined with the strong partner-
ships we have built in SA, we will be 
able to build a powerful brand in the 
local market.” 

Bhat believes Titan will be a leading 
player in the mid-premium category 
for both men and women who are up-
wardly mobile and fashion conscious 
in the emerging middle-class consum-

er segment. Titan will 
operate in the R800 to 

R2 000 price band.
 “The range Titan is launching in 

SA is contemporary, bold and of inter-
national styling that will appeal to the 
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Trophy Connections offers a wide se-
lection of quality trophies, awards, 
medals and plaques of all kinds, in a 
variety of shapes and sizes. 

”Whether you’re looking for sports 
trophies, academic and achievement 
awards, or beautiful acrylic awards 
to recognise corporate success, you 
need to visit us at Stand No. F15 to 
view our selection of products,” says 
Ricardo Freitas.

Cloud 9 Jewellery (Stand No. D14) is 
a jewellery manufacturer specialising 
in high-end fashion jewellery made 
using materials sourced from Mother 
Nature. All items are made with 
passion by husband Ben and wife 
Elize, an enthusiastic team who loves 
life. Materials used in their unique 
pieces include semi-precious stones, 
coral, pearls and shells. 

Be a winner

Portable product makes 
diamonds sparkle like new

with love from 
Mother nature

JeweLLeX africa 2010
activity schedule

JEWELLEX CREDO
• Jewellex is a trade exhibition and 
does not support trade with end 
users / private individuals.
• The Jewellery Council of South 
Africa does not support parallel 
events that detract from Jewellex.

SATURDAY, 24 JULY 2010
10:00 Jewellex Africa 2010 opens 
 its doors for business
 SA Jewellery News magazine 
 will be giving away a watch 
 on each day for the fair 
 in a draw to a lucky visitor 
 who completes their reader 
 survey form.
14:00 Seminar: Diamond Grading 
 and Education
 Presented by: Les Milner, 
 Director, Gemological Institute 
 of America Laboratory, JHB
 Venue: Committee Room 2, 
 Level 4, Sandton Convention 
 Centre 
18:00 Jewellex closes for the day 
18:30 Jewellex Cocktail Function 
 proudly sponsored by 
 Anglo Platinum
 Venue: Holiday Inn Sandton, 
 9th Floor, 123 Rivonia 
 Restaurant, 123 Rivonia 
 Road, Sandton (Behind 
 Village Walk Shopping Centre)
 Welcome Drink: Pravda 
 Vodka Martini 
 Entertainment: Cathy del Mei 
 on Saxaphone and Candy on 
 Violin and vocals
 Prizes: 
 • Two-night stay with breakfast 
 for two persons at the Five-star 
 Crown Plaza, Rosebank 
 • Two-night stay with breakfast 
 for two persons at the four-star 
 Holiday Inn, Sandton 
 • Special Exhibitor Prizes
 Cost: R130.00 + VAT = R148.20 
 (Only paid patrons)

SUNDAY, 25 JULY 2010
08:00  Business Breakfast 
for 08:30 proudly sponsored by 
 EGL South Africa 
 Presented by: Gayton McKenzie 

09:00 Topic: Gayton McKenzie’s 
 extraordinary Life Story 
 of Crime And Prison 
 to Redemption
 Venue: Boardroom 1/2/3, 
 Level 2, Sandton 
 Convention Centre
 Cost: R150.00 + VAT= 
 R171.00 (Only paid patrons) 
10:00 Jewellex Africa 2010 opens 
 its doors for business
14:00 Seminar: Retail Jewellery 
to 16:00 Training Presented by: 
 Debbie Mouton, Retail 
 Jewellery Venue: Committee 
 Room 2, Level 4, Sandton 
 Convention Centre
 Session 1: “Hunting for 
 Business” Delegates will be 
 instructed on how to fi nd 
 business, get customers and 
 keep customers in their stores.
 • Sales planning
 • Networking
 • Cold calling
 • CRM – Client Relationship 
 Management
 Session 2: “Stop Showing and 
 Start Selling”
 • Find out more about selling 
 concepts to increase your 
 counter sales
 • How can you satisfy 
 the specifi c and unique needs 
 of a customer?
 • Assisting the customer to 
 select the right item at the 
 right price
18:00 Jewellex closes for the day

MONDAY, 26 JULY 2010
09:00 Jewellex Africa 2010 opens its 
 doors for Business
15:00 Jewellex Africa 2010 closes

ALL INQUIRIES ON THE ABOVE 
ACTIVITIES CAN BE MADE AT THE 
JEWELLERY COUNCIL STAND (NO. A20)

RIGHT OF ADMISSION IS RESERVED

a Treasure Trove of 
ProducTs and services 
Spesialising in jewellery design and 
manufacturing as well as jewellery 
remolding and repairs are Pneuma Jew-
ellers. Their services to the industry also 

include diamond and gem sales and set-
ting, watch repairs and watch batteries. 
Visit them at Stand No. G22 to view their 
products and discuss their services. 

Silver Ball studs R6.95 per pair min order 12prs

Silver sleepers R4.95 per pair min order 12prs

Silver panel rings R34.95 each min order 10 pieces

Silver cubic claw studs R14.95 per pair min order 12prs

Silver cubic tube studs R19.95 per pair min order 12prs

Silver cubic claw pendants R10.95 per piece min order 12 pieces

Silver cubic tube pendants R14.95 per piece min order 12 pieces

Silver huggies R14.95 per pair min order 12 pairs

Silver bangles and half round wedding bands R13 p/gram

Silver chain R12 p/gram min order 5 chains

Assorted silver rings R11 p/gram min order R500

Visit us at 
stand no. A1

Tel: +27 11 418 1613 • Fax: +27 11 825 4040 • Email: phyllis@ammj.co.za

Jewellex cocktail function 
This year’s much-anticipated Jewellex 
cocktail function, sponsored by 
Anglo Platinum, will take place at the 
Holiday Inn in Sandton, 123 Rivonia 
Road (behind Village Walk Shopping 
Centre), on the top fl oor overlooking 
Johannesburg.

The evening will start with a 
Pravda Vodka Martini welcome 
drink on arrival. Entertainment will 
be provided by the dynamic and 
exciting saxophonist, Cathy del Mei. 
She will be joined on vocals and 
violin by Candy to provide soulful 
performances. 

There will also be a number of 
prizes up for grabs, including a two-
night stay with breakfast for two 
persons at the fi ve-star Crown Plaza 
in Rosebank and a two-night stay 

with breakfast for two persons at the 
four-star Holiday Inn in Sandton. 

Visit the JCSA stand (No. A18, A19 
and A20) for more information. 

Connoisseurs, locally distributed by 
Sutherland & Goodman, is showcas-
ing Diamond Dazzle Stik, a port-
able diamond cleaner, sized to fi t in 
a makeup case or purse for home use 
or travel. “This consumer product 
that makes diamond rings sparkle 
like new is expected to revolutionise 
the jewellery care market when it be-
comes available on retail shelves in 
October 2010,” says David Goodman.

Developed to clean diamonds 
and other precious stones, this new 
product is also gentle on the wearer’s 
skin and the environment. 

“The Diamond Dazzle Stik was 
conceived to clean the most frequently 
worn and treasured jewellery posses-
sion a woman owns – her diamond en-
gagement ring,” says John Boyd, vice 
president of Marketing and Strategic 
Planning for Connoisseurs.  

 “In a quantitative study among 
women age 25 to 50 who wear a dia-
mond ring daily, respondents were 
overwhelmingly favourable towards 
the concept, found it very unique, 

and reported high purchase interest,” 
says Goodman. 

National advertising, social media 
marketing, public relations, sampling, 
and direct-to-consumer promotions 
will support the launch. Mass market 
and independent jewellery market 
vendors who want to learn more about 
the Diamond Dazzle Stik should visit 
the Sutherland & Goodman stand (No. 
D2, D4, D5, E2 E3, and E5).
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Opening times of the exhibition:

Saturday 24 July 2010 10h00-18h00

Sunday 25 July 2010 10h00-18h00

Monday 26 July 2010 09h00-15h00

Love them or hate them, Vuvuzelas 
will be one of the most lasting memo-
ries of the Soccer World Cup in South 
Africa. These commemorative pieces 
of jewellery are designed to be worn 
– the silent vuvuzela. They are avail-
able in sterling silver or in gold in two 
different designs: the longer one is 7,5 
cm while the shorter design is 6 cm. 

Pieces include pendants, pins, 
brooches and earrings. Visit the 
Dragon’s Lair (Africa in Silver) stand  
(No. G4) to view this collection. Tanzanite  

in all shapes 
and sizes

The silent 
vuvuzela

Business BreakfasT 
wiTh GayTon Mckenzie

Jewellex organisers have an exciting line-up planned for this year’s event. 
Tomorrow morning, 25 July at 08h30, Jewellex will be hosting a Busi-

ness Breakfast where Gayton McKenzie will address attendees. 
Voted the country’s top speaker for the last three years, he’s 

become one of the most sought-after speakers in the country. 
Sponsored by EGL SA, McKenzie will share his life story and 
journey of crime and prison to redemption. Visit the JCSA 
stand (No. A18, A19 and A20) for more information. 

key innovation from energizer

eGL sa launches updated sales aids 

ready for an advenTure?

Energizer has once again made histo-
ry by releasing the first zero mercury 
watch battery, which is on display at 
Stand No. F17. Energizer has been at 
the forefront of innovative creations 
since 1896 when it released the first 
commercial battery. In 1955 it released 
the first miniature hearing aid battery 
and in 1957 the company helped make 
watch-winding a thing of the past by 
introducing the first watch battery. 

Energizer started developments in 
2006. Mercury has always been used 
in the past as the pure metallic metal 
is easily manipulated and protects 
and controls contamination. However, 
concerns were raised regarding its 
continuous life cycle and that accu-
mulation can lead to possible harmful 
health effects. Energizer found a way 
to use purer materials, such as zinc, 
electrolyte, cathode ingredients and 
metal containers to eliminate sources 

of contamination in processing. Re-
sults indicated equivalent perform-
ance, five year shelf life as well as 
other Energizer advantages, includ-
ing continued MultiDrain simplicity 
(reduced inventory complexity), low-
est lead and indium levels and special 
Ni-plating for superior protection. 
“This new battery links in perfectly 
with Energizer’s historical reputation 
for innovation,” expresses Adam Fulat 
of local distributor, AA Watch. Find 
out more about this innovative battery 
by visiting the Energizer stand. 

EGL SA (Stand No. I9) has launched an 
updated 2010 version of Your Guide to 
Diamonds as well as the Diamond and 
Coloured Stone Buyer’s Guide in eight 
international languages.

This is not the first time that EGL 
SA is supplying educational and sales 
aid tools to the diamond and jewel-
lery trade. 

“We launched Your Guide to 
Diamonds two years ago and it was 
very well received,” says Alan Lowe, 
managing director of EGL SA. “We 
received a tremendous amount of 
suggestions and requests for more 
of the guides,” continues Lowe. “The 
mere fact that people rang to reorder, 
faxed and e-mailed us about their 
suggestions indicates that the guide 

proved to be a very useful tool for the 
sales person’s armoury.” The guide 
comes in a display Perspex stand.

EGL SA has now launched the 
updated 2010 versions. 

“Last year EGL translated the 
Buyer’s Guide into Chinese and 
supplied both the Chinese and English 
brochures to jewellers free of charge. 
The re-order quantities clearly indicate 
that they are extremely useful for sales 
people, retail store owners and more 
importantly the consumers,” says 
Lowe. EGL SA has decided to produce 
the Buyer’s Guide in eight international 
languages that include English, 
Portuguese, French, Russian, German, 
Italian, Spanish and Chinese. Visit the 
EGL SA stand for more information. 

On display this year at the Sutherland 
& Goodman stand is Thomas Sabo’s 
Sterling Silver Spring/Summer 2010 
collection. The entire range is inspired 
by a journey: the experience of dis-
covering unknown worlds, learning 
about different cultures and meeting 
new people has been combined into a 
mix of colours, symbols and pieces. 

The Seasonal line is divided into 

two stories which symbolise the first 
two parts of the journey. A “seven 
seas” adventure where bright colours 
and aquatic or tropical motifs are key 
to this line.

Pieces pay tribute to the mys-
terious depth of the oceans. Pic-
tures of sunken places, enchant-
ing creatures and underwater 
landscapes are interpreted as sea 
animal pendants and giant aqua-
marine coloured stones that seem 
to be held by the leaves of sea-
weed. Pendants include a diver with 
hand-crafted, white imitation pearl, 
black zirconia and coloured enamel, a 
shark with enamel black eyes as well 
as a shark with white zirconia pavé and 
enamel black eyes. Rings are also avail-
able in the form of a shark with white 
zirconia pavé and onyx eyes or cocktail 
ring with synthetic aquamarine and 
green zirconia. 

The next stop on the collection’s 
journey is ashore a tropical island. Here 
pieces visualise pirate skulls, a treasure 
chest, a palm tree, a parrot and fruit. 
Giant blossoms in bold colour combina-

tions as rings, pendants, bracelets 
or earrings are available. Pieces 
include a pirate skull pendant 

with multi-coloured zirconia and 
black enamel or a tropical flower 
with purple, orange and black 
enamel and white zirconia. 

The adventure then takes 
to the coast. The scene evokes 
symbols which are inter-
preted in the new “Rebel at 
Heart” line. Bull skulls and 
scorpions, masculine icons like 

a motorcycle and motorcycle’s parts 
as well as South-West inspired jew-

ellery elements. One such piece is a 
bull skull pendant with black zir-
conia pavé in 925 sterling silver. 

 The last destination for this 
collection is the urban world. 
Jewellery with 70s inspired 
architectural shapes, solid 
sterling silver creations 
set with stones in organic 
silhouettes symbolise this way of life. 
Pieces include a pendant and ring with 
smoky quartz as well as a soccer ball 
pendant with grey enamel or soccer 

ball pendant with black zirconia. 
Thomas Sabo watches are also 

unveiling a new model range: novel 
styles for urban adventures. Thomas 
Sabo watches are oriented on the 
sterling silver collection and thus 
watches and jewellery can be perfectly 

combined with each other. 
The Rebel at Heart watch collection 

features a new, square case shape – in 
trendy colours and styles, for example 
with a two-part leather strap in a shiny 
silver look. The existing success models 

have also been reinterpreted: they now 
appear with jewellery symbols such as 
a bull’s head or cross rivets. 

For the It Girl collection of 
watches, fuchsia, orange and aqua 
are the new summer colours, 
which can be combined with 
matching jewels from the ster-

ling silver collection. The collection 
also incorporates the classic black 
and white. 

To view these new collections from 
Thomas Sabo, visit the Sutherland & 
Goodman stand (No. D2, D4, D5, E2, 
E3 and E5).

The Harmony Jewellery School,  
the first of it’s kind in the Freestate,  
was inaugurated in November 2000  

and has been training students in the  
art of jewellery for the last nine years.

COURSES OFFERED INCLUDE:
DIPLOMA COURSE,  

LEARNERSHIP, POST GRADUATES  
AND TRAIN THE TRAINER

VISIT US AT 

STAND A14
CONTACT DETAILS:
Tel: 057 217 1177 | Fax: 057 217 2592

Bluestar Global Inc, situated in New 
York, USA, is a company that specialis-
es in cutting premium quality tanzan-
ites in mm sizes and single stones. Vis-
it Bluestar Global at Stand No. A21 to 

view its selection of high-grade loose 
tanzanite single stones, 18ct white 
gold and platinum tanzanite jewellery 
as well as tanzanite teardrop pendants 
and earrings.

Powerful presentation is a key element 
in effectively presenting jewellery 
products. Crayve Presentations is dis-
playing a number of new products ide-
ally suited to create tasteful and stylish 
settings for high-quality products.  

“Price is so often a key factor when 
making purchasing decisions, which 
is why it is important to make prices 
as visible as possible,” says Jennifer 
Ray, operations manager. “Your prices 
shouldn’t just be good, they should 
look good too.”

The Taxom pricing module is aes-
thetically pleasing and highly func-
tional. 

The company is also showcasing a 
destructible thermal label, making the 
label impossible to swap or reuse – one 
of the main contributors to stock loss.  

Visit the Crayve Presentations stand 
(No. C19 and C20) to view the latest in-
novations in presentation solutions.

Presentation is key

Come and see 
TODAYS 
SPECIALS 
at stand 

number I11 

www.jewelquip.co.za

cel: 083 238 9501

Time for simplicity, calmness and harmony
Obaku Harmony has created 
a collection of minimalistic 
watches which has taken the 
market by storm. 

Distributed locally by 
CJR Gift Sales (Stand No. 
C28 and C30), Obaku Har-
mony takes its name from 
a branch of the Asian Zen-
philosophy that seeks to create 
a universe of calmness and free from 
superfluous details. In addition 
to being inspired by the Zen-
philosophy, Obaku Har-
mony is also deeply rooted 
in the Scandinavian design 
traditions. Merging these 
two cultures has, thus, re-
sulted in a watch collection, 
for both women and men, 
which is characterised by har-

monious designs, quite colours, 
clear lines, good craftsmanship 
and great user-friendliness. 

”The collection clearly 
demonstrates that designer 
watches do not have to cost a 
fortune nor be made in Swit-
zerland,” says Rowan Jacob-
son of CJR. The collection costs 

between R895 – R1 995. ”We 
do not compromise with design 

and quality, we price Obaku 
Harmony watches so that 
most people can afford them. 
We do so, because, we don’t 
believe that price is synony-
mous with neither quality nor 
beautiful designs; something 
that hitherto has been uncon-
ventional in this line of busi-

ness,” asserts Jacobson. 

Co
ur

te
sy

 P
ho

to
s.

co
m

, a
 d

iv
is

io
n 

of
 G

et
ty

 Im
ag

es

Distribution

All visitors and exhibitors at Jewellex International.

Advertising rates

ADVERT SIZE 		   	

PER COLUMN CM	 R 135.00 	 $ 23.00

EARS   	 R 1 295.00  	 $ 205.00

HALF PAGE	 R 7 300.00 	 $ 1 100.00

FULL PAGE 	 R 14 000.00 	 $ 2 000.00

• All rates exclusive of agency commission

• All rates exclude VAT

Technical data 

Page Size: A2 folded to A3 – Portrait

Full Page Trim Area: 420mm x 297mm

Full Page Bleed Area: 430mm x 307mm

Stock: 80gms

Folded

Advertising booking deadline

Three weeks prior to publication. All bookings made through 

agencies must be accompanied by a signed CI. No cancellations 

will be accepted three weeks prior to publication.

Advertising material deadline

Two weeks prior to print. 

Material requirements

Material must be supplied to us is in the following format:

• PDF format – high resolution: actual size at 300dpi

• CMYK

• 5mm bleed

• Colour proof – chromalin or rainbow proof — printed from a 

CMYK file (not an RGB proof) to ensure colour accuracy.

Jewellex Today! – the only publication of its kind in South Africa – is a daily newspaper 
distributed at South Africa’s premier jewellery exhibition: Jewellex International. 
The extremely popular journal contains essential information, reports, news, views, 
developments and trends unveiled at the show on a daily basis.

Published by Isikhova, the newspaper is distributed free on each of the Fair days to 
visitors and exhibitors. It also carries advertising to allow exhibitors to hone in on the 
highly lucrative market Jewellex attracts.


